Digital Development Dashboard®™

An overview of the state of digital development around

the world based on ITU data
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INFRASTRUCTURE & ACCESS
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Mobile and fixed broadband subscriptions
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INTERNET USE
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Broadband traffic
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ENABLERS & BARRIERS

ICT prices
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About this dashboard

The Digital Development Dashboard reports the latest values for Disclaimer and terms of use
selected indicators drawn from three ITU data sets: The designations employed and the presentation of material on the map do not imply the expression of any opinion
Telecommunication/ICT infrastructure and access data, collected whatsoever on the part of ITU and of the Secretariat of the ITU concerning the legal status of the country, territory, city or
annually through one short and one long questionnaire. These indicators area or its authorities, or concerning the delimitation of its frontiers or boundaries. The base map is the UNmap database of
are defined in the ITU Handbook for the Collection of Administrative the United Nations Cartographic Section.
Data on Telecommunications/ICT
Price data, collected through an annual questionnaire. Price The hosting, embedding, and copying of this dashboard and of the Data for commercial purposes is strictly prohibited
indicators are also defined in the ITU Han: k for th llection of
Administrative Data on Telecommunications/ICT When referring to this dashboard, use the following attribution: “ITU, World Telecommunication/ICT Indicators Database”.
Data on access to and use of ICTs by households and individuals,
collected annually through one short and one long questionnaire. These Questions and comments: indicators@itu.int

indicators are defined in the Manual for Measuring ICT Access and Use
by Households and Individuals

This version of the Dashboard uses data collected up to July 2023. When
avalue is not available, NA is reported. In some cases, it is possible that
the value reported for disaggregated indicators is for a different period
than the main indicator. For most indicators, values are rounded to the
nearest integer. As a result, it is possible that the sum of the values of
disaggregated indicators does not add up to 100%.
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